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Research Tile Behavior of users in service businesses that are small and
medium sized enterprises in Nonthaburi province
Researcher MISS JENIPA KONG-IM

Years of Researcher 2011

Abstract

The objectives of this study were 1) to study the personal factors of the users in service
business that are small and medium sized enterprises in Nonthaburi 2) to study the marketing mix
that affects the behavior users in service business that are small and medium sized enterprises in
Nonthaburi. The samples of 400 respondents are of the age, education, occupation and income per
month. Moreover, the data was analyzed by using frequency and the percentage, and the marketing
mix was analyzed by mean and standard deviation. The hypothesis testing was analyzed by
comparing opinions on the importance of the marketing mix that is related to the behavior of the
available data to calculate the analysis at the p> 0.05 level or the level of the statistical significance
at percentage 95 by using chi — square.

The results showed that the behaviors of users in service businesses that are small and
medium sized enterprises in Nonthaburi are a total of 400 respondents that the majority were
female, aged 25 years - 35 years, graduated in bachelor degree, as the private company officer and
the average revenues per month 10,001 to 20,000 Baht.

The opinion of the sampling groups about marketing mix related to the service users as a
whole is more different. Analysis was found that the majority choose standard materials and
quality, charged with the fair value, easy to travel, discount price during festival, and fast delivery.
In terms of efficiency and quality, most choose listening to the problems and giving suggestions as
well of the owners. In addition, the most sampling group chooses the clear symbol and the location,
and the staffs.

Hypothesis testing analyzed the comparing opinions about the importance of the marketing
mix has the relationship with the users' behavior in services businesses at 95 percent statistical

confidence
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