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Research Title : Relationship Management Influencing Collaborative Planning in
the International Logistics Management: A Case Study of Thai Food
Exporters

Researcher: Mr. Chatrpol Maneekool

Year: 2010-2011

Abstract

The main objective of this descriptive research was to study relationships
that influence collaborative planning in the international logistics management
through factor analysis and stepwise multiple regression analysis. Data were collected
by in-depth interviews and questionnaires. The sample consisted of 330 exporters
from the list of Thai food exporters provided by the Department of Export Promotion,
Ministry of Commerce.

The research findings showed that the collaborative planning consisted of
cooperative planning and information sharing. The relationship factors that influenced
the collaborative planning in the international logistics management were code of
conduct-based trust, relationship commitment, credibility-based trust, and timeliness-
based trust. The research findings suggest that logistics service providers and users
should promote integrity, benevolence, long-term relationship, and timeliness to

enhance the level of collaborative planning in the international logistics management.

KEYWORDS: TRUST / INTERPERSONAL RELATIONSHIP / RELATIONSHIP

COMMITMENT / COLLABORATIVE PLANNING
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v v

Commitment 2 = AMUNEIIURIL NI NUTUWUS
Commitment 3 = Aue1 10 la luanuduius
Commitment 4 = ANNFUWUT 1UTzo2817
Commitment 5 = Myasnuluanudiug

Commitment 6 = M3 AN AR UANUTUWUT

a g Aaa A
AINNTUATICHATDSUBINTTUUT (Descriptive Statistics) ﬁlﬁﬂiﬂiuﬂﬁ\l SPSS Version

[} 4 v 1 ¥
17.0 ldmadniaua1ang 5 daae lil



M15199 5 MADATINIT s MadeANUTNNY

(%4

daa 1 ' [
FNUANANDNTITINNUNHUIINNU

dramils mmde | daudoau 52611
EUANA | INAIFIY

Trust 4.09 41 11N
Credibility 4.09 55 Un
Credibility 1 4.14 .62 N
Credibility 2 4.09 .69 N
Credibility 3 4.03 .70 N
Credibility 4 4.14 72 N
Reliability 4.17 .60 N
Reliability 1 4.22 1 mnﬁqa
Reliability 2 4.06 75 un
Reliability 3 4.34 .66 mnﬁqa
Reliability 4 4.18 72 N
Reliability 5 4.03 77 un
Reliability 6 4.21 73 N"Iﬂﬁi,ﬁ]
Timeliness 4.18 .63 N
Timeliness 1 4.28 .69 N"Iﬂﬁi,ﬁ]
Timeliness 2 4.24 .68 N"Iﬂﬁi,ﬁ]
Timeliness 3 4.10 71 un
Timeliness 4 4.10 .76 1N
Benevolence 3.98 S8 un
Benevolence 1 4.08 .67 11N
Benevolence 2 4.05 .66 11N
Benevolence 3 4.03 .64 11N
Benevolence 4 3.90 .67 11N
Benevolence 5 4.07 .65 1N
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3197 5 MADATINTIUU (Descriptive Statistics) AIUUsAYM (Ad)

frauils mnde | anadeauy 5201
HIANIITH

Integrity 4.08 53 uIn
Integrity 1 4.02 72 un
Integrity 2 4.22 .64 N"Iﬂﬁt]ﬂ
Integrity 3 4.35 .68 3J1ﬂ‘ﬁt]ﬂ
Integrity 4 4.05 .70 un
Integrity 5 4.02 .68 un
Interpersonal 3.90 .65 un
Interpersonal 1 4.14 1 un
Interpersonal 2 3.78 .84 un
Interpersonal 3 4.02 .68 un
Interpersonal 4 3.66 .92 un
Commitment 3.60 72 Un
Commitment 1 3.71 .70 1N
Commitment 2 3.92 77 1N
Commitment 3 3.88 74 1N
Commitment 4 3.81 75 un
Commitment 5 3.14 1.12 thunan
Commitment 6 3.13 1.08 thunan

1 [ 9 [} 9 S ,:; d' —_—

1INA1519 6 WuN Alsdunan anw13nele (Trust) Taundeuniiga (x = 4.09)
° ) = ' v oA o v o o . '
AMTUTIVAVULIATFIY WU ANUINUNVLTIHIANNAUN YT (Commitment) NI
HeuuuNIATIIUNINNGa (S.D. = 72) dauAlnaeveIdlsAuges w1 IATenane 3.13 —
435 Tavanuilawme (Integrity 3) Tnundeuiniiga (x = 4.35) uazmslianudirgynu

@ v 7 . = = Y A —_ o @ 1 ~

ANVFUHUT (Commitment 6) UAURTBUOENGA (x = 3.13) dMIVAIUDSAVUNIATFIV
(S.D.) vosadlsdes wud HAsenine .62 - 1.12 Tasaduui1 1391918 (Credibility 1) Hau
~ { @ Y4 a1
Weuuunasgutiosnga (S.D. = .62) wagmsaanuluaNUaURUS (Commitment 5) Hdau

WeAVUNIANTTIVUINNGA (S.D. = 1.12)
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[ d Aa Y 1
L!a%iﬂﬂfﬂi‘ﬂ“ﬂTlﬁuliimﬂiilluagﬂ15’ﬁllﬂWEmL%Qﬁﬂiﬂﬂijﬁﬂﬁlﬂﬂ’f]ﬂ’ﬂihh/lﬁl WU

[ 1 @ [ a A < ' F) (J v
‘]ji]i]fJfﬂi’JN!LWL!TJSJﬂub],uﬂ1§i]ﬂﬂ'liIﬁi]ﬁ'@]ﬂ’ﬁi%‘ﬂ’J1Qﬂi$!1/lﬁﬂ')iﬂi$ﬂ'ﬂ’ﬂﬂ’)8 3 asvan

o Mk (3 aalsges) msuistiudeya (6 Auilsdes) tazanuiiuile 3 duiligon)

A
fo

Co-planning = M5 UHUTINAY

Planning = M3INLNU

. vy A o w
Planning 1 = M3 I deyanianudinglunmsnum
. v Ao o w o a
Planning 2 = M3 Ideyantanudnglumsdaguls

. { o EY J o
Planning 3 = mi’nmwuﬁmwumﬂmmamuﬂu

Information Sharing = mmﬂaﬂu%’aya
. . Y Y A9
Information Sharing 1 = m'ﬁGlWUEJlJ"amiJL’Jm‘VIGIENﬂﬁ
{ Es
Information Sharing 2 = mﬂﬁ’%’ayaﬁﬁﬂiﬂwu

Information Sharing 3 = M3 1¥4ayANINNADINT

Y

Information Sharing 4 = A1uAd 1 Tums Indoya

. . A T uoAg @
Information Sharing 5 = Ms@ea15szHNeNUMY Y52 Towil

{ g ¢

Information Sharing 6 = Msgunu I ulse Teasl
Cooperation = ANNIINID
Cooperation 1 = mM3uATlay13aui

. d‘d é [
Cooperation 2 = M3UsLAUNUNTMITNINDIFINY

. o 3 A
Cooperation 3 = m3smauiung

a Jd aa A
INNTAUATIEUAITDAUBINTTMUT (Descriptive  Statistics)

. P o o @ 1 2
Version 17.0 I@NadWa 001319 6 3o 11l

#28T151n51 SPSS



48

M15199 6 MADATINT TN TDIUNTIINMNUIINDY

danils munde | dnodoawu | sy
RUAdiA | AT

Co-planning 3.95 49 N
Planning 3.82 .55 un
Planning 1 3.98 1 n
Planning 2 3.86 .70 1N
Planning 3 3.61 .94 un
Information Sharing 3.98 .53 un
Information Sharing 1 4.12 .68 1IN
Information Sharing 2 3.98 .68 N
Information Sharing 3 3.86 .68 1IN
Information Sharing 4 4.05 71 1IN
Information Sharing 5 3.92 .83 1N
Information Sharing 6 3.92 .79 1IN
Cooperation 4.02 .61 N
Cooperation 1 4.02 72 N
Cooperation 2 4.09 .61 1IN
Cooperation 3 3.94 .80 N

' a (Y [ ' ! A . S a A _—
ANUNAYVOIAIYTAUNAN WU ANNITINND (Cooperation) HAURQTNINNT A (x=

=1

4.02) drudeuuuuasgiuuesmsutetudoya (Information sharing) LAwniiga (.53)
[ A o Y oA 1 Y Y Ay

ANRAGUDIATAUERE NI NAIEHIN3.61 — 412 Tagmslvvoyamuaindedns

. . a0 d' d‘ -_—_ d‘ o Y 1 [
(Information sharing 1) UAURAENINNGA (x = 4.12) tagmidupunMiuai Mg wny
. = d' Y d‘ _— o [ 1 d‘ =
(Planning 3) NAuRAsdeenga (x = 3.61) dmsuaIUDeUVUNINTFIV (S.D.) WU T
1 Ao 9 ' Y . ISP =
5ENIN .61 — .94 Tagmsaumunmriuai Mgy (Planning 3) N8V UNINTFIV

WINNGA (S.D. =.94)
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d' a d (¥ .
ADUN 3 MIINI1LTHE (Factor analysis)
v d

a d [y [ 4 (Y]
3.1 M3 AT dEA NUTUNUENNNANDNIT NIUHUIINNY

a 4 Y [ v A v 1 )
M3UAT1ZHY 98 (Factor Analysis) AIMFUNUTNNHAADNITIUNUTINAUTIUIY

Y
34 dutlsgos 181151053 SPSS Version 17.0 TaHadniaue119 6 — 7 aaae 11l
m‘mﬁ 7 KMO and Bartlett’s Test

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 912
Bartlett's Test of Sphericity ~ Approx. Chi-Square 9356.447
df 561
Sig. .000

Kaiser-Meyer-Olkin 14 aanuimnzanvesdoya Tumsldimaiia Factor Analysis

d.dy < % 1 1 A l ~ a
Tuntiauilu 912 Fannna s wazkng 1 Jaweagi1d doyanfiogmunzauiiozldimaila

Factor Analysis
Bartlett’s Test of Sphericity Gl%’mﬁauamﬁgm
o 1 (= o v o
H, : sulsans q Tulianuduiusnu
% 1 = [ v o
H, : au1l3ang o Banudunusnu
a0ANAaoY 9LNTHINUA TAgTEIMIDY Chi-Square =  9,356.447 laan
.. =X g ' =2 (a v A o 1 o v o Ja
Significance = .000 FIWpENI .05 IUPas H, HuAL Al3a13 9 veatladennudunusl

v o

o = 9 Y .oAa d @ a Jo
ANUAUNUTAY 39740919 Factor Analysis Insizviae 1 (NAE NUFYUYY, 2548: 23)
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(%4

Rotated Component Matrix®

¢ aa v ' U
WHENUANAADNIIINUNUHUIINNU

Component
No. 2 3 4 5 6
1 |integrity 4 .805 .244
2 |Jintegrity 5 767 .238 .208
3 [|integrity 2 .766 .307
4 |Credibility 4 749
5 |Benevolence 5 735 .349 .201
6 |Jintegrity 3 722
7 Jintegrity 1 .688 .307
8 |Benevolence 4 .619 .299 .205 .351
9 |Benevolence 3 575 .324 407
10 |Benevolence 1 .544 .275 432
11 |Benevolence 2 492 .386 .450
12 |Reliability 6 .842
13 [|Reliability 4 .833
14 |Reliability 3 .809
15 |Reliability 5 765 .219 .210}
16 [Reliability 2 .750 221 213
17 |Reliability 1 .723
18 JCommitment 1 .270 .849 .281
19 JCommitment 3 .360 .785
20 JCommitment 2 .333 752
21 JCommitment 4 .348 723
22 JCommitment 5 .701 493
23 JCommitment 6 .665 .575 .218
24 ITimeliness 3 .241 .267 .780
25 [Timeliness 1 242 321 772
26 [Timeliness 4 .218 .297 .758
27 [Timeliness 2 .275 331 742
28 [|interpersonal 4 .227 .200 .756
29 [interpersonal 2 443 297 .629 .207
30 [interpersonal 1 .560 .503
31 [JIinterpersonal 3 .554 .316 485
32 |Credibility 3 .290 784
33 |[Credibility 1 .397 .580
34 |Credibility 2 .266 464 515

Extraction Method: Principal Component Analysis.

a. Rotation converged in 8 iterations.

50



51
' . A4~ Y an . Vo
f1 Factor Loading maumiwymmuﬁmﬁﬂﬂn Varimax MUAITNWNT7 WU A1
. Y v ! (J @ @ o JAA 1 1 %
Factor Loading lavanqualuisvestfadeanuduiusninanonsnumuiaunuluns
[ a A 4 1 § [
tams ladadandsznindszmalaellsunsy sPss wlaesuly anmsvnyuunuilade (Rotated

. = [ Y
component matrix) 99A259A 1

Factor 11 1 1sznoudeainilsi 1 - 11 Gesdrauanudinaiy Factor Loading
] % v A 1 1 @ [ a A 4
MM 7 ManyuunuiatsanudunusninaaensNwrus iU lumstans lavaand
1 3}; 4 Y 1 a3 4 a a
sennalszma uazaareauils luuilu anulindanifannassenussaduIzadn (Code of
conduct- based trust)
A Y o A = o w o w .
Factor 91 2 1sznouadeauilsn 12 - 17 YA UANUTINYAUY Factor Loading
[ [ v P 1 1 1Y [ a A 4
AWN3 1 7 MavyuunulatenNuduRusNURanensNRUT AU UMt Tavaand
1 3’/ A @ [ % d' a d‘ . oye
senelszma vazas¥ediuds Ividlu analindsndannanuiiesnss (Reliability-
based trust)
d' 9 % d' ~ o o @ .
Factor #1 3 Usgnouadeaiuilsn 18 - 23 1A UANUAIAYAIN Factor Loading

I A 1 1

Y [ [ 1Y [ a A o
MuA1I N 7 Maviyuunufiveanuduiusiinaaensnuwuswnulumsdans lasadnd
1 4 o a Q‘J Y [ (Y] v d
senIszma  mwdeddnsAuae ANNNREIUNSIHIANNTNWYS  (Relationship
Commitment)
~ Y 2 ~ = o w o W .
Factor 11 4 Ysznoualeaindlsi 24 — 27 Fead19un1ud1AYa 1N Factor Loading
o o v oA 1 1 o [ a A 4
MUAIIN 7 Mavyuunuiteanuduiusiinadensnuwuswnulumsdans lasadnd
1 31/ 4 @ [~ 4 a
sennalszma wazaarealnilsluuily anulingdanimaainanunsanenal (Timeliness-

based trust)

=

Factor 71 5 Usgnouaieaanilsi 28 — 31 Hesdvunnud1naa1u Factor Loading
o o v A 1 1 1Y) Y] a A <
MuA131e 7 Mavyuunuiteanuduiusiinaaomsnumuswnulumsdans lasadnd
1 4 @ a v w d
senIlszme muredinsauae ANNENRUEIZYI9YARa (Interpersonal Relationship)
d‘ 9 v d‘ ~ o w o @ .
Factor 11 6 1/5znaualeanlsn 32 — 34 IR UANUAIAYAIN Factor Loading
@ % 4 { 1 1 [ [ a A 4
ANA1319 7 Mavyuunufadeanuduiusilinasomanarusmnulumsiams Tadadnd
1 g.l/ 4 =%} 1] d Y 4
serdseme uazasreandsIvuily anwlinsdafiifaonnnuyens (Credibility-

based trust)
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a d [ (Y]
3.2 ﬂ1§3!ﬂ‘§1$?’i‘ﬂ%%ﬂﬂ]‘i'ﬂ\‘i!!ﬂﬂ%??»lﬂ‘l—!

a 4 @ J @ 1% a A J
MsAATIZHT200 (Factor Analysis) MsNRUIINAUlumsIanis lavgand

1 o % 1 9 . 9 Y4
seHINYsEmATINIY 12 audsges adeTUsunsu SPSS Version 17.0 11@WﬁaW‘ﬁ¢‘]13Jﬁ'lﬁN 8 —

9 s il

13199 9 KMO and Bartlett’s Test

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .863
Bartlett's Test of Sphericity ~ Approx. Chi-Square 2267.672
df 66
Sig. .000

Kaiser-Meyer-Olkin 193aanuminzanvestoya lumsldimaiia Factor Analysis

d'dy I = 1 Y 1 =< Y1 9 Aa 1 A 9 a
Tuntiauilu 863 Fawnnan s wazkng 1 Jaweagil1dan doyanfiegmuzeauiiozlfimaila
Factor Analysis

Bartlett’s Test of Sphericity Gl%’maammﬁgm
o 1 [ [} Y] Jd v
H, : aaulsans q lilianuduiusnu
(% 1 =\ [} Y] Jd v
H, : du1l3019 9 Uanudunusnu
aoanaaey vziinsuanualaglsLanauuy Chi-Square =  2,267.672  1dm
. . =] 1 =2 a v A o 1 @ v v A
Significance = .000 HaUDYNI .05 9 ras H, YuAL Alia1e q vestladeanuduiusy

o 7

[ [ a g
ANVFURUTOY 980919 Factor Analysis A1z Hiae 11/
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M3199 10 MIHUUNUTIILNITNWMHUIINAY

Rotated Component Matrix®

Component
1 2

Information Sharing 5 .865

Information Sharing 6 .839 .200]
Cooperation 3 .827 .244
Planning 3 .764

Cooperation 2 .752 .236
Cooperation 1 .681 .236
Information Sharing 3 .870]
Information Sharing 2 .865
Information Sharing 4 .851
Information Sharing 1 .794
Planning 2 .352 .560]
Planning 1 .204 426

Extraction Method: Principal Component Analysis.

Rotation Method: Varimax with Kaiser Normalization.

a. Rotation converged in 3 iterations.

1 Factor Loading tifefimsmyuunuiless1ne3s Varimax amans1a 10 Wyt
Factor Loading lasanguanlsvesiadomsiaunusauiulumsianmslataandszning
UszimaTasTdsunsu spss waeu'ly minmsnsyuunuileds (Rotated component matrix) 9793
1ald

Factor 71 1 UYsgnoudieaaulsi 1 - 6 iFosdiaunud1AA1 Factor Loading A1

A
(4

o J @ [ a A d 1
M3 10 ﬂ”liﬁﬁzlullﬂu‘]j’ﬂi]EJﬂﬁ’JNLLW‘L!?THJﬂL!TL!ﬂﬁi]ﬂﬂﬁiﬁﬁ]ﬁﬁﬂﬁi%ﬁ'!ﬁﬂﬁgmﬂ Llﬁgﬁﬁ%ﬂ
@ 1 g aa ' A
a5 Inadu msnaumunin TN
A Y o A = o w o w .
Factor 11 2 Usgnouaieaulsn 7 - 12 IFYAAUANUTIAYAIY Factor Loading
Y v o oA 1 1 @ @ a a o
AUNTTNN 7 ﬂTﬁﬁuullﬂuﬂﬂﬂElﬂ’ﬂllﬁll“l/‘ll!‘ﬁ“ﬁflWﬁ@]@ﬂTﬁ’JNLLWH?’JMﬂuiuﬂﬁﬁ]@ﬂﬁiﬁ%ﬁﬁﬂﬁ

1 g}J A @ 1 3 d'd v Y
senUsemd nazaaFea s Tty m‘nmmunummmﬂumayja
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(%4

[ d H [y v a a Jd
4. anudusNNNademsNEUIINNUluMsdamsladannaszvidalsuna

a 4 a Y 4
NMNMIAATIEHANNUDADDUBINUVUVUADY (Stepwise Regression Analysis) 1o
a Ia A o v JdAAAa A ' J (% @ a A J 1
“W’L;fﬁ]l.l’fJ‘V]‘ﬁ“Wﬁ"llf)xiﬂ’NllﬁﬂJWu‘ﬁ‘ﬁﬁ@ﬂ‘ﬁwZW]E)ﬂTﬁ'JNLLW'H%"JiJﬂuﬁluﬂTii]@ﬂﬁIﬁﬁ]ﬁﬁﬂﬁi%‘ﬁ’JN
o a Ia a [ % a { [ 1 []
dszina laviinsliasigioninavesfede nsedmdaselnseaiwndangulni fo

v
] 7

a ! o [ 4 1
955010550 1AM FN ﬂ’)?ll!,glﬂf@ﬁ’f)ulﬁ} AV UNIZTNHIANUFTUNUT AUATIADLIAN

3

v
A

[ o J J ] 4 a A [ R 1 @
ANUAUNUDISHINYAND uazmmml%ﬁ’a nuoNnswaneaulsaiy ﬁ@ NITINUAUIIUNU

(% Aa A 4 1 9 -4 A T o a Q(
Tumstamslavadnaserinngtseme ulﬂWﬁ’dW‘ﬁﬁ"lJJﬁﬁN“Vl 11 - 12 maudszansanuonnog

(Coefficents) 1AZA15197 12 Model Summary aaae i

v d
M3137 11 mManlszansanuennsy (Coefficents)

Unstandardized Coefficients|Standardized Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 1.089 137 7.939(.000
Code of Conduct .700 .033 .757]20.995/.000
2 (Constant) 917 116 7.917].000
Code of Conduct .488 .033 .528]14.704/.000
RelationshipCommitment| .289 .024 .425[11.850].000
3 (Constant) 524 127 4.135].000
Code of Conduct 429 .033 .464113.075/.000
RelationshipCommitment| .266 .023 .392[11.380].000
Credibility 175 .028 .198] 6.215|.000
4 (Constant) AT7 127 3.750(.000
Code of Conduct .383 .038 .414110.203/.000
RelationshipCommitment .269 .023 .396(11.589].000
Credibility 157 .029 .177] 5.433/.000
Timeliness .071 .029 .092| 2.473|.014

a. Dependent Variable: Coplanning



M13199 12 Model Summary

Model Summary®

Adjusted R Std. Error of the
Model R Square Square Estimate
1 7572 573 572 .31997
2 838" 702 700 .26804
3 .856° .733 731 .25383
4 .859¢ 738 735% 25186
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a. Predictors: (Constant), Ehtics
b. Predictors: (Constant), Ehtics, RelationshipCommitment
c. Predictors: (Constant), Ehtics, RelationshipCommitment, Credibility

d. Predictors: (Constant), Ehtics, RelationshipCommitment, Credibility,
Timeliness

e. Dependent Variable: Coplanning

'
JAAA A 1

NAITNAN 11 uagl2 ’EN?PI"}Ji$f‘lfJ‘]_l‘UfNﬂ’J'IiJﬁ}MﬁJUﬁﬂNﬂﬂﬁWﬁ@@ﬂﬁﬂNlmu

U @ 1% a a o 1 A A @ ~ o o 9 o 9
5’JEJﬂ‘L!(h!ﬂ"lﬁ]ﬂﬂﬁia’ﬂﬁﬁﬂﬁizﬂﬁﬁ‘ﬂizmﬂ WiNee 4 amls ITYINAUANUFINYIINNITIUN

o

I v W A Y A a a v W
MU U UALLTN A ﬂfﬂllIl’J’JNSliWILﬂﬂﬁnﬂﬁliifJT]JiiilWlN‘ﬁ"iﬂﬁ] (B = 414, p< .05) 9UAL
~ A v 4 oA [ [ -4 o o A A F) ~
NADI A9 ANUINUUNITINEIANVTUNUD (B = .396, p< .05) dUAUNTIN AD ﬂ’J”Iﬂan’JNolﬁ]‘Vl

a VA A @ Ad A k) A a 1
NAITNAITNUUTDND (B= 177, p< .05) UALDUAUNT AD ﬂTJ"IllhlfJTJNiil‘VlLﬂﬂﬁ]"lﬂﬂfﬂﬂJ@iW]i’)

121 (B=.092, p<.05)

o o 2% - o J Y Y
*Tﬂﬂﬂ'ﬁ/‘li’)ﬂ ANVTUWUDING 4 ﬁﬁ'liJ'liﬂ'l/]'lH'lﬂﬂ']i'J'NLLWHi'Jllﬂu‘luﬂ'lﬁilﬂﬂ'li

Aa a 4 1
Tavadndszvinailszmealdnedooay 73.50



a Yy
a31 efdsema veauanuy

7 A

ATANEINDT0Y NITIANITANUTURUT NAHAAON1T IR UTIuA U Y
o a A 4 1 ~ KR Y !911/ dy Y
N3Ian1s ladaandszninelszimd nsdiAnyIddioonemis lneaseil a1wiso’la
4 [ o A 1 ] ] @ a a 4 1
24A1U5ZNOVVDIANUAUNUTNUNAADNITNAUNUTINAU IUNITIANIT TaaANTTLH 4
Uszme M339889 1dN 1T U1T10a2BIAUBINITINUHUTINAUAD NTINLHUNLANNT NGO
A A ] 9 = 9 Y [ 1 YA 1] a
pazn13aEuRinsulsdudeya FedoAaunuaIna1n lasudunulIfan1snaumy
t4 a S A { U ' @ . .
AMINIINTAL LA TAVAUFUAINTAINIINGIBTLH AU (Collaborative Planning,
Forecasting, and Replenishment: CPFR) uaxm]w’jmm”l’?’m1ﬂ-mmr’dﬂﬁummmmmmmu
[} o Y4 . . . .
NN TUNUT (Commitment-Trust Theory of Relationship Marketing) TasTitaAun UV

9
atoasilddsae it
[ J av
TagUszasnvesmsiIve

4 a A (%% Y4 1 ] {
1. tedAn1dnswavesnm 131191y anwdunusseniteyana uazanugaiui

s J

[ ¥ W [ @ a a J 1
INHIANUTURUTNUADNT IR UTINAU UM TIANS lavaandseraedseme

A3

y v o o A 1 1 @
2. Lﬁ@ﬁingﬂtguummaﬂymzmmmmauwuﬁﬂﬁwammimmwmmms”lu

mysamsladaandszrinilszma

anvazlszrInsuazngueiiey

Y321In3 Ao AT990N01¥1T INeAuNITeUT18%0 (Thailand’s exporters directory)

U

U a 1 a d o o o (g '
YOINTUAUTTUNITAIDON NTENTIIWIUYY 1UIU 1,800 518 MUUANIUIUAIDYWATNGAT

1 [ o
6ll'ff]\ﬂ/l'lij Y L‘]Jufl]'lu'{]u 330318
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S Y
matnUvda

< 9 A

AUV UNY (Simple random sampling) 1AEITINUVOYAAD TUILUTOUNIN

U

=

d
malilsuald

a o J a g a o . 2
AAMUULUEOUD NN INsANNLazIaIgannsotng (e-mail) FIUDUNUY

Y Y
Aoya 1AgATIINRAI00ND1115 1N
insaaienlFlumsfnuioe

A A AqQ Y =1 Ao ¥ ’:91 < . . ) v W
Lﬂiﬁ)\‘iilﬂﬂi“ﬁiuﬂﬁﬁﬂ‘HTJﬂEJﬂﬁ\iMHJL!LL‘]J‘Uﬁ’E)UﬂHJ (Questlonnalres) ﬁTViﬁ‘]Jﬁ’J!HJi
a ] 1 aad ~ 1
L%ﬂﬂi\iﬁ%}N (Constructed variables) Gl‘i’f}m%ﬂﬁ’mﬂizu1i1!ﬂ1"11f]ﬁ’c1lﬂﬁ1fl (Likert’s Scale) NN
I o o Y o 9 2 o o o A Y o
eamﬂu 5 3¥AU MUIU 46 UBATDIY Iﬂ‘c’]ﬁi'l\iﬂ']ﬂi"lﬂazlﬂﬂﬂﬂ’)"li]ﬁ"lﬂfg‘l]ﬂ\‘] ’JLL‘]JS“I/]llﬂVI'I

[

M5 ANBIAUATIINMINUNIUITTUNTIN LUINIWAA NOBT HazkaUITeNNeIT04
] d A [ a 1 1 o 1 .

SN ITFUMBILFANNUAUTHITV0IHAI00ND1%13 INBIINNAUAIDE1INATOU D1 N3

Y Y a ° ' a a X v Y o ]

Ifdnsenaaineusniiug 3 MulszitiunnuasuBuiton (Content validity) Y0A1015M3

46 Yo WU MABUANVTIAAADY (Index of Item Objective Congruence: 10C) NA1TLHI

Y ' 1 I o A
0.67 - 1.00 IﬂfJLL‘]J‘]Jﬁ'f]‘]_lf]']llﬂﬂﬂavlll‘ﬂﬂﬂ@ﬂlﬂu 4 a0 @Nﬁ

9 @

o 9 Y 1 a Y1 o
1. doyand i S1uau 11 9o laun nuaanzidisuvesddoononing Ine anvas
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